+ JOHN B. LACSON —

i

,% tACLO

2l  LIBRARY
2| MAGAZINE
)

§
i
!

_ DNILEYA

Welcome to
Wyndham Hotels & Resorts

THE WORLD’S LARGEST HOTEL FRANCHISE COMPANY

€ ik W aciibad

b Ry

e 20 iconic brands

» Approximately 58 million

Wyndham Rewards members ~ WYNDHAMW

~—~ ~e~"Nearly 9,000 hotels . HOTELS & RESORTS

Strong partnerships are the key to our success.
Visit wyndhamdevelopment.com or call 800-889-97]10

ADVERTISEMENT




HOTELMANAGEMENT.NET | September 2018 CONTENTS 3

INSIDE

NEWS

8 | Florida hotels rebound strongly after
Hurricane Irma

DEPARTMENTS

ONE-ON-ONE
40 | James Allen
Hard Rock International’s CEO on coming home

10 | Hotel growth in Houston continues
despite Hurricane Harvey damage

GM LOOK

42 | Phil McCabe

The GM of Naples' Inn on 5th walks his own path

12 | Puerto Rico picks up the pieces

14 | Red Roof makes entrance into
extended stay

SPECIAL REPORTS

44 | Top Hotel Companies

The industry’s biggest hotel companies lay it out

18 | Caesars Entertainment launches
new brands

22 | Why hoteliers should care about
blockchain technology

OWN

‘66 | Upscale Development Roundtable
Limited-service hotels steal the spotlight as
development costs rise

TECHNOLOGY

70 | Energy Management

Smart systems step in to boost energy savings and
simplify the process

24 | Extended-stay hotel segment
continues prolonged strength

26 | Hilton goes for a hat trick with tri-
branded hotel

COLUMNS

6 Up Front| Stefani C. O'Connor
32 Legally Speaking | Karen Morris

OPERATIONS
74 | Revenue Management
Revenue strategy takes the lead over setting rates

DESIGN
76 | Flooring

34 Training Trends | Monigue Donahue
34 Sales & Marketing | Donna Quadri-Felitti
35 Industry Insights | Kinesh Patel

Hotels lean toward residential floor aesthetic

IN THE MARKETPLACE
80 | Bulk TV & Internet
Company grapples with a merger, industry evolution

36 Industry Insights | Keith Kefgen,
James Houran

38 Industry Insights | Molly R. Gwin

30 Trends & Stats | Greg Pepitone

90 Ad/Editorial Index

90 Marketplace

92 Classifieds

PROCURE
82 | vacuums
84 | Coffee Bars

HOT OPENING
98 Seen 86 | Canopy by Hilton Dallas Uptown
Dallas courts more travelers—and hotels
ON THE COVER
Hurricanes in August and Septernber of 2017 left their marks on Houston, Puerto Rico and Florida. Left: Marriott Marquis Houston. FACES IN THE CROWD
Middle: A “then-and-now” image out of Punta Santiago, Humacao, Puerto Rico, shows the original post-hurricanes’ SOS message for 88 | Lauren Bucherie
help, water and food now transitioned to a welcome message. Right: Naples Beach Hotel & Golf Club Kimpton's director on the right sounds for hotels

HOTEL MANAGEMENT (ISSN 2158-2122) is published monthly (except two issues in June - 13 issues yearly), by Questex LLC, 757 Third Ave, 5th' Floor, New York, NY 10017 Subscrip:
tion rates: $68 for 1 year, $107 for 2 years in the United States & Possesslons: $91 for 1 year, $130 for 2 years in Canada and Mexieo; ail other countries $146 for:1 year, $207 for 2
years. Single copies (prepaid only): $5.50 in the United States; $6.50 in Canada and Mexico; $12,50.all other countries.Back issues, if availahle are $10 In the U.5''$12 in Mexioh and
Canada; $24 for alf other countries. International subscriptions will be subjected to $82.50 per annual order. for air-expedited service. Include $7.15 per order plus $2,20 per additional
copy for U.S: postage and handling: Periodicals postage paid at New York, NY:10199 and additional mailing offices. POSTMASTER: Please send address changes to Hotel Managemeit,
P.0; Box 1267, Skokle, IL 60076-8267, Canadian G.S.T. number: 840 033 278 RT001, Publications Mailing Agreement Number 40017597,

Printed in the U.S.A. Copyright 2018 Questex LLC. Al rights reserved.

Copyright 2018 Questex LLC. All rights reserved. No part of this publication may be reproduced or transmitted in any form orby any means, electronlc or mechanica! inciuding g

photocopy, Tecording or information storage: and retrieval system, without permission in writing from the publisher. Authorization 10 photocopy items.for intermal of personal use,: o the

internal or personal use of specific clients, Is granted by Questex LLG for libraries and othier tisers registered with the Copyright Clearance Cenfer, 222 Rosewood Dt Danvees BIA L <0

01923; phone: (978) 750-8400; fax (976) 750-4470; call for copying beyond that permitted by Sections 107 or 108 of the U5, Copyright Law: For those not repistered with the,

phone permission request to Wright's Media (877) 652-5295. Hotel Management does ot verity any claims of other information 8ppearing i arty of the avertisements contained

the publication, and cannot take any responsibility for any losses or ather damages incurred by réaders jn reliance on stich ontent Hotel Mahagement weitomes pnsolicited articles; ¢

manuscripts, photographs, filistrations and other materlals but cannot be held responsible for their safekeeping or returh;, Quiestx LEC provides certain customer contact data {such as
HOTEL clstomers’ names, addresses; phone nimbers and &-mall addresses) ta.third parties who wish to promote relevant prodicts) servicas:ind other oppoartunitias which may be of intarest

< 1o you. }f you do not want Questex LLG to make your contact information avallable to third parties for markating purpases, simply calltoll-free (866) 344-1315 between the hours of 8:3¢
MANAGEMENT . am: and's.60 p.m:CT and a customer sarvice reprasentative wil assist you In removing your name from Questex LLG's lists-Quisidg e U.S.. please phone (847) 513-6024;




B T

§ s UP FRONT

A single purpose,
Not a single person

Lo b

BY STEFANI C. O'CONNOR

HRE COLN

strcamlined digital age. The baton
in my hand is, indeed. 2 weighty
one: however, it’s 4 privilege

( ., S T, 7 %
s & young reportet, myself AT e Nt ALY

and the other ink-stained Etter-o- St T T Ty

QITY it.
wretches in the newsroom So where will we take it? There i Ormare o LT -
would wonder exactly what it are any number of exciting paths Mararpon 2 seu e oo
was the editor-in-chief did all ahead. Together with Group roroprine o (VA W3
. . wad. 1og
dav. He wasn't out pounding Publisher Amy Vaxman. our sales PR S
the pavement. tracking sources, and marketing groups, and our e e DO YT

pleading for an interview because
TAM ON DEADLINE! No,
he was calm behind those

classwally, seemingly always

editorial and production teams,
we just compiled our roadmap for
2019 in our editorial calendar and
media kit. We will be executing
on a variety of innovative
editorial, advertising and event
features, and our extensive range
of newsletters will highlighz
enhanced and insightful content.
We've forged a strong partnership
with the Asian American Hotel

Astocpte ESt08 - Tier wet
ey Lm0 BR- 803
Art Somctoe—Amy 2 B
vl Qe T AT S-S

in an amiable conversation

with someonc on the phone
orstanding in front of a chart
plotting how and with what to
plug the news hole, Sure, there
were times when we could see
someone gening disciplined—-If

ADVERTISING/SALES/CRCULATION
G1oup Pudlisher— Amy 3 v
s pestin x| B0 25T-39%2 Frr £0% 15T
Dir. Business Devslopment, Wes?, Michwamt N~ =7
o (T32) 345001 Far 020 Waovw

[ATA ST

the guy’s name is Joe Smith you Owners Association as part of our Dir. Business Devewopment, East Coast— (& 3t
still check the spelling!™—or proprietary Hotel ROI e-book Jwx et o (17) 595-3409 Fax 27 198 29
getting pushed (o get that one more piece of information series and I'm looking forward to bringing my expertise as Our. Business Deveiwpmest- -t ki
that no competitor would have. moderator to our roundtables in the months ahead. TSR o @6 402:3467
Overall, however, it seemed pretey cushy to those And we want to hear from you, our readers, the key Audience Development Manager— Uercrst i Jrdusiipmman 2t
working 10- to 12-hour stints chasing the bits that give component of what we do. Without you, there is no us. We
you a byline. The best we could figure out what he did in want 1o hear your stories, your tactics, your strategies for PRODUCTION
terms of REAL work (like us) was what we sometimes making the most of what's bei ng referred to as the Platinum ProCuction Director i s
jokingly referred 1o as “column.” “Column,” you see, was the Age for hotels and its adjunct disciplines. Personally, [ ind Tt s 2o
' publication’s editorial page, the platform where the editor- going down in the basement to look at the co-gen can be just Production Specialst—s.s S
in-chief could shed the strictures of journalism to always as exciting as learning whata CEQ is up to. I'd rather learn PSR 2o 212 135-4738
remain objective and instead deliver an opinion on any than be jaded.
number of issucs. So, email me (scoconnor@questex.com) with your news, MARKETING/ MAGAZINE SERVICLS
And as much as we might have joked about it, we always — concerns or just 1 introduce yourself. Let's connect a 2 Marketing Dirsctoe— Asesys b
read “column.” conference sometime. Or call me. Anyonc in the industry ST e () MR
In essence, the editorial page—like the one you are who hasw mkc.d w‘ilh me over the past two-decades-plus Digital Marketing Coarcimatse - e vaoiys:
reading now—is the heartbear of a publication. It helps at various ;:u.bhc.n_zuns knows I pick up my phone (Hello. WS | 272 IS0
define the overall attitude of a news outlet and its position Empress of Editorial.) T e s
i in the media universe. So, the onus of compiling my first That said, l"m _slill Ehc new kid on the block here ar ‘:_*_“_ﬂ:'.'::;; ;u o
i discourse for Hotel Management, a 143-year-old journal my  Questex Hf)spllll{l)i Group, where every day I'm learning - ’ .
great-grear-grandparents could have read, has not been lost and absorbing, gaining kn‘owlcdgc of, and fluency in, the . PoThissions Reprnty. - aogney Seda 497 406
: S advanced systems that befic a global company. I¢'s great. Sutaciiptions, Costomer St Sait o, g Sammd s
! I am following in the footsteps of a multitude of great And just one more thing; it’s a team here thar functions N A | Tl e 0] M T g B0 VS AR
! editors—muost recently David Eisen—who over decades as a well-versed, single unic that delivers this successful
J have shaped the publi(‘miun. transitioning it from a 19th- emerg\risc, not asingle person; the edicorial *We™ will TurcuTves
i century, sweat-producing hor-type operation 1o the cool, remain strong at Hotel Management, Hm Pt & Ohief Evensatvn oo crs -
E Door fanaesnn e 2 5 hdsae
:; CORKECT WITH USI A1 Hotel Management, we are doing more and more each day to interact and engage with YOu -Qur loyal Ut Bevenue (P Qs ghiw  2a et
; featiart 3oin us on the lollowing social-media plattorms and join the discussion. Sewos Vay Prowiant e aat Susnes Deuskswot b

AN View Promatend Dyt ashiet mar Sovans @0

| A
LY Tregeesy) www latobosk cam/ e Fshedin Coen Onvenload the BRI AL ey e €
hetuignitey Htedwd yrut Swarch Hoted Mousyement Hidal Manisguniend apg R BN, o ey © S W
Wiy Uil 70y aaw W
By Dt v, . + & Soimni Sy, YR
[ s S i SO
EDITORIAL MISSION STATEMENT Ao Yok o
. " - [ SIp— . g
PYOTEL IARSAGE RN 9000207 48 Viat €00 O 1 EWS ARALTES AND O HATIAC) FE GOORCE S T COOGING INDUS RS Nek s e
Nl M ol Slmg WA

YO PRI AL CONSTAGTT CHELGE . COtAFEE I HSIVE BERO G AL et ABCHORPRITTOR OF AN ANEV QU R 10 By

g B, r T 1 g (i

(THGHTS EANLE 10 D00 Dl PO E RV THE FUTOSE OF Teik BTe ] COMMUNITY S FILATEGHE S ABOY MAHSE tired
FINANCE . TLCHOUG D0 S4008 AN OGO T 0RO G st Y OB Tk B ks AREY RIOH AN HO Hiide ) READE RS CLOSEH O
THE FUNDANMONTALY U4 OPEHATING o Tt { Q8800 BUTERE Y




